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Northwest Cel lars Introduces Wi ne Label   
Dedicated to the Rose Ci ty   

Local Art ist  Kara BurkeÕs Pain t ing Becomes Local Win e Label  
  
PORTLAND, Ore.Ñ (Au gust 22, 2008)Ñ Portland-area artist Kara BurkeÕs representation of the Fremont 
Bridge is featured on Northwest CellarsÕ Rose City w ine series. The combination of KaraÕs str iking 
painting and Northwest CellarsÕ award-w inning w ine makes the bottles equally attractive as gift s, 
souvenirs of a visit or to pair w ith a home-cooked meal.  
 
Wi th an aged-but-strong aesthetic, her straightforward, fun design imparts distinct local flavor, 
commemorating PortlandÕs iconic, dramatic Fremont Bridge: Completed in 1973, it is the second-longest 
steel tied arch bridge in the world.  Says Burke, ÒI wanted the label to represent the Pacifi c Northwest, 
and the Fremont Bridge is one of PortlandÕs most striking landmarks.Ó 
 
The Northwest Cellars Rose City w ine series includes: 

2006 Pinot  Noir , Wi l lamette Valley, $36 
Intensely concentrated cherry and currant fruit mingling with plum and brambly blackberry.  

The fruit is balanced seducti vely with exotic pepper, herbs and smoke. 
 

2007 Adagio, Columbia Valley, $13.99 
65% Sauvignon Blanc, 35% Chardonnay.  

Crisp and clean with melon and lychee fruit, honey and caramel, and pineapple. 
 

2004 Merlot , Yaki ma Valley, $13.99 
80% Merlot, 16% Cabernet Sauvignon, 4% Syrah.  

A combination of black cherry and black licorice, with vanilla and spice. 



 
The w ines are locally distributed through Peacock Wine Company, and are currently available by the 
glass at the follow ing Portland restaurants:  

BesawÕs, 2301 N.W. Savier St. 
Chez Machin, 3553 S.E. Hawthorne Blvd. 

El  Gaucho, 319 S.W. Broadway 
MotherÕs, 212 S.W. Stark St. 

Oba, 555 N.W. 12th Ave. 
*by the glass selections and restaurant distr ibution changes frequently 

 
Customers w ishing to purchase bottles w il l f ind the selections at local ZupanÕs Markets, New Seasons 
and Fred Meyer stores.  
 
Nor thwest Cellar s produces and distr ibutes high quality, affordable wines with custom-designed labels. They 
barrel taste and carefully select the best wines available, then create custom blends.  The wines are ideal for special 
events, hotels, restaurants, private clubs, non-profit fundraisers, and personal, corporate and unique promotional 
gifts. www.northwestcellars.com. 
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Kara Burke, Ar tist: ww w.karaburke.com 
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