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FOR IMME DIATE RELEASE

Northwest Cellars Introduces Wine Label

Dedicated to the Rose City
Local Artist Kara Burke@ Painting Becomes Local Win e Label

PORTLAND, Ore.N (August 22, 2008)N Portland-area artist Kara Burke® representation of the Fremont
Bridge is featured on Northwest CellarsCRose City wine series. The combination of Kara® striking
painting and Northwest CellarsCaward-winning wine makes the bottles equally attractive as gifts,
souvenirs of a visit or to pair with a home-cooked meal.

With an aged-but-strong aesthetic, her straightforward, fun design imparts distinct local flavor,
commemorating Portland@ iconic, dramatic Fremont Bridge: Completed in 1973, it is the second-longest
steel tied arch bridgein theworld. Says Burke, O wanted the label to represent the Pacific Northwest,
and the Fremont Bridge is one of Portland® most striking landmarks.O

The Northwest Cellars Rose City wine seriesincludes:
2006 Pinot Noir, Willamette Valley, $36
Intensdly concentrated cherry and currant fruit mingling with plum and bramby blackberry.
Thefruit is balanced seductivey with exotic pepper, herbs and smdke

2007 Adagio, Columbia Valley, $13.99
65% Sauvgnon Blanc, 35% Chardonnay.
Crisp and dean with mdon and lychee fruit, honey and caramé, and pineapple

2004 Merlot , Yaki ma Valley, $13.99
80% Merlot, 16% Calernet Sauvgnon, 4% Syrah
A comhbination of black cherry and black licorice, with vanillaand spice.



Thewinesare locally distributed through Peacock Wine Company, and are currently available by the
glass at the following Portland restaurants:

Besaw@, 2301N.W. Saver St

Chez Machin, 3553SE. HawthomeBlvd.
El Gaucho, 319 S.W. Broadvay
Mother@, 212 SW. Stark St.
Oba, 555 N.W. 12th Ave
*hy the glass sdlections and restaurant distribution changes frequently

Customers wishing to purchase bottles will find the selections at local Zupan® Markets, New Seasons
and Fred Meyer stores.

Northwest Cellar s produces and distributes high quality, affordabde wines with custom-designed labds. They
barrd tage and carefully sdect thebest wines availal e, then createcustomblends. Thewines areideal for special
events, hotels, restaurants, privateclubs, non-profit fundraisers, and personal, corporateand unique promotional
gifts. www.northwest cdlars.com.

Kara Burke, Artist: www .karaburke.com
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