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Wine. Nowit gets personal™

Case Study: Nonprofit Organizations

The Company

The Hutch Holiday Galaisthe top charitable auction in Washington State, raising $5,000,000 in 2005. The gala
has raised over $49 million in the 31 years sinceitsinception, and attracts over 850 attendees annually. Fred
Hutchinson Cancer Research Center (FHCRC) relies on the auction to raise money for teams of world-

renow ned scientists and humanitarians who work together to prevent, diagnose and treat cancer, HIV/ AIDS
and other diseases. Visit www.hutchgala.com for more information.

Their Goals

() Continueto meet or exceed fundraising goals by attracting new guests and recognizing existing guests

Our Solution

¢ Createaunique gift, consistent with the look and feel of the event, with a message from a young Hutch
patient to present to winning bidders. Northwest Cellars, which offers free label design and set up for non
profits, made a specially-labeled bottle of champagne, which was given, along with chocolates, to each of the
50 guests who purchased a live auction item at the gala. The guest could choose to drink it that night or take it
home as a memento.

Orhe process of creating custom label wine with Northwest Cellars was seamless, and an easy way to
differentiate our event from the sea of auctions occurring in the city.O~Sherri Swingle, Gala Director, Hutch
Holiday Gala

The Results

() The custom labelsallowed the Hutch Holiday Galato send alasting, targeted message to patrons and
recognize them at the time of their winning bid
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Orhisisavery thoughtful, touching way to show appreciation to the donors and the label, with athank you
note from a Hutch patient, really sums up the work at the Hutchinson Center. The champagne was delicious
aswelllO~Troy & Anissa Hickey, guests of the 2005 Hutch Holiday Gala

About Northwest Cellars

Northwest Cellars produces and distributeswine with custom-designed labels. They work with several top
winemakersin the Pacific Northwest to find the best wine, which isthen blended to their specifications. The
wine blends are only available for private label through Northwest Cellars, and areideal for special events,
restaurants, hotels, and personal, corporate and unique promotional gifts. www.northwestcellars.com

What kind of license is needed for a nonprofit organization holding a fundraiser?
A special occasion license allow s a nonprofit organization to sell liquor at a specified date and place. Al
proceeds from the sale of liquor must go directly back into the nonprofit. CellingOincludes soliciting
donations and most package deals.

The special occasion license fee is $60 per day, per location and islimited to 12 single day eventsayear. The
organization should apply 30 daysbefore the fundraising event. You can pick up a special occasion license
application at any local liquor store or agency, or contact the Customer Service desk at (360) 664-1600 or
http:/ / www.lig.wa.gov/ publications/ Lig28551%20-%20app %20for %20spec%20occas.pdf.




